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Organizational Development and Change
Inclusion and diversity at the workplace are very important especially in modern businesses (Cummings & Worley, 2019). Every organization that believes in expansion aims to acquire talents, manage and optimize them to aid its mission of accomplishing the set goals. Organizations in the modern world face various trends. The major two trends faced are the use of Artificial Intelligence to remove prejudices that are unconscious and interlinking the diversity and inclusion programs with the brand reputation and customer experience. 
For organizations to cope up with these trends, they have developed relevant measures. Organizations are employing Artificial intelligence in recruitment processes to eliminate biases that are related to gender, age, and race of candidates including their length of service at organizations they served previously. The machines sort out resumes of applicants hence eliminating the influence of humans. Artificial Intelligence (AI), further, is used in evaluating and analysing the recruitment demographic distribution hence ensures that there is an equal and fair distribution of candidates. AI as well as fastens the recruitment process. 
[bookmark: _GoBack]Modern organizations are using new solutions and technologies to trigger their initiatives of diversity and inclusion. The campaigns that involve the customers or initiatives of branding usually have a core proposition of diversity (Henderson & Boje, 2015). Consumer loyalty is promoted by the equality at places of work and cultures that are inclusive yield customer bases that are very strong. The customers, being the backbone of any business, their satisfaction will always see the business thrive. Hodges, (2017) argues that a corporate identity that is people-oriented and more progressive is built when the commitment of a company to inclusion is established and emphasized. The amount earned from the sale of products and the profitability of the organization is boosted in the short-run. The commitment of the company to beliefs and ideas that are socially sensitive is also improved in the long-run. 
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